projected degree results, November 9, 1996 degree average: 63.48%

code | description grade | code | description grade
1994, semester A (12 points) 67.5% 1994, semester B (12 points) 71.25%

A108 Life and the Universe C C165 Principles of Commercial Law C

C160 Introduction to Accounting C M105 | Introduction to Information Technology HD

C161 Introduction to Economics C M180 Introduction to Statistics C

S141 Introduction to Psychology D S144 Psychology of Work C
1995, semester A (12 points) 65.0% 1995, semester B (9 points) 55%

C222 Industrial Relations P C240 Organisation and Management P

Development

Cc223 Organisational Theory & D C228 Employment Law P
Behaviour

M208 | Commercia Computing D C262 Managerial Economics P

S145 Cross-cultural Psychology P S143 Developmental Psychology | * N
1996, semester A (15 points) 60% 1996, semester B (12 points) 60%

C209 Trade Practices & Consumer C C273 Consumer Behaviour P
Protection Law

C214 Marketing Management P C317 Strategic Management C

C320 Management of Human Resources | C C324 Services Marketing P

C323 International Management P C335 Marketing Research C

* the mark from this unit has been excluded from calculations



